Regulating the Digital Society: Workshop Agenda
Date: 1 July 2026
Venue: Arthur Lewis Building, University of Manchester
Time: 9.30 am–5.00 pm
9.30–9.45 | Welcome and introduction
9.45–11.15 | Session 1: Regulating Digital Campaigning
1. Artificial Intelligence, Political Targeting and the Law — Christian Jones and John Zerilli
1. Concepts and Normative Forms of Social Media Political Advertising Regulation: Comparative Analysis of India and South Africa — Chinmayanand Ingale 
1. UK Data Protection Reform and the Rise of Surveillance Campaigning — Stephanie Luke and Rachel Gibson
Chair: Andrew Barclay 
Discussion Convenor:  Ken Atuma
11.15–11.30 | Break
11.30–1.00 | Session 2: Public Sector Data, Governance and Participation
1. Recognised Legitimate Interests: A Quiet Expansion of State Data Power? — Kenneth Atuma
1. Regulating ‘Rapid-Learning’ in Healthcare: Empirical Insights on Trusted, Participatory Approaches — Catherine Bowden
1. Does Social Media Deployment by Local Governments Raise Voter Turnout? Evidence from the German State of Hesse — Abeer Aziz
1. Do the public want DDC to be regulated? — Andrew Barclay
Chair: Rachel Gibson
1.15 - 2.00 | Lunch
2.00–4.00 | Session 3: Cybersecurity, Blockchain and FinTech Regulation
· Governing Synthetic Media and Platform Infrastructures: Regulatory Challenges for AI Video and Blockchain Systems — Ernestina Zhu
· Decentralised Autonomous Organisations (DAOs): Technology, Finance, and the Law — Joseph Lee Nazzini
· Licenses and Financial Performance: A Study on the Impact of PSD2 Licensing on European Financial Technology Payment Firms — Vasileios Karountzos
· The SKAI Programme: What Works for AI Skills in the UK — Nisreen Ameen
· Sustainable Data Centres in the Age of AI: Challenges, Trade-offs and Policy Priorities for the UK — Alejandro Gallego Schmid
Chair: Stephanie Luke
4.00–5.00 | Closing comments, next steps & networking 
