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We play a pivotal role in promoting research outputs 

and staff achievements.  Through strategic media 

relations, alumni engagement, and public facing events

the team raises the profile of the School and 

its societal relevance.

Communicating research to relevant audiences is an

essential part of generating impact!

About Us



About Us
We actively support the Faculty’s five SR priorities:

Social Inclusion

Prosperous communities

Better health

Environmental sustainability

Cultural Engagement

By coordinating public/community engagement events/projects

Engagement support, annual ESRC Festival of Social Sciences

Collaborating with internal and external stakeholders and civic partners, eg Booth
Street Translation project

Impact: These activities embed SR into the School’s operations and foster meaningful
external relationships.



About Us
The team’s remit also includes promotion and support for Equality Diversity 

and Inclusivity to create an inclusive and supportive environmental for staff 

and students.

Examples:
  

Athena Swan accreditation (Silver application submitted)

Diversifying the Curriculum

Menospace

Senior Women’s Academic Network



Meet
Our
Team

Manager
Sarah Tiffany-Dodman

Stephanie Jones

Noemie Rouault

Holly Wright

EER Officer

EER AssistantEER Assistant



What
We Do?

Impactful and high profile
event organisation

Examples:

Arthur Lewis lecture

Pankhurst lecture

Monitor audience
engagement

Highlighting research and
good news stories

News articles and liaison
with Press Office and key
stakeholders

Social Media and analytics

School Newsletter

Website governance
(oversee)

Social Responsibility and
Equality Diversity &
Inclusivity initiative and
project support

Working closely with Dr
Claire Fox, Director for
EDI/SR)



Impactful social media



Projects & Events
Festival of Social Sciences Booth Street Translation Service Pankhurst lecture

The team support academics
with engagement for the Festival
events.  This includes identifying
audiences, preparing branded
assets, internal and external
communication.

Social Science students address a
pressing societal need to offer
language support for non-English
speakers to help the users of the Booth
Centre charity, in Manchester city
centre, access critical housing, benefit
and employment information.

The lecture aims to inspire
discussion and debate on critical
issues relating to gender equality,
civil liberties, criminal justice,
democracy and humanitarian causes.



School Campaign Aim Strategy

Designed to showcase the
real-world impact of
Social Science research
conducted at the
University of Manchester

To highlight the breadth and
depth of expertise with our
School of Social Sciences,
promoting the incredible work
of our researchers internally
and externally

Submissions can draw on
research, current affairs or
popular culture - anything that
highlights the everyday impact
of Social Sciences in our lives

The team will create a variety
of communication assets to
share on the appropriate
social media channels.

eg. infographics, 1-2 minute
videos, mid-length videos (4
minute) or blog posts



Follow us on social media



Get in touch:

soss.externalrelations@manchester.ac.uk

Location:

Room 4.059, Arthur Lewis Building


