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Enhancing our global Tour

reputation and VALUES

highlighting the benefits
we bring to society and
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e \What are the ingredients
for great research comms?

The University of Manchester

« Tells a story

« Has human interest

* |Is amusing or insightful

e Speaks to hearts and minds
« Has a tangible benefit

» Topical and relevant to real world
(think, why now?)

 Drives perception change or action -
What do you want your audience to
think, feel, do’?

Think not just about what you do, but why

How would you
explain your research
to a first-year

undergraduate (or
your grandmother)?




Climate questions

Innovative solutions to climate
challenges.

GLOBAL CHALLENGES
MANCHESTER SOLUTIONS

Creating sustainable livelihoods
through group farming
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SUSTAINABLE ™ &
DEVELOPMENT "lﬁALS

Research impact
showcase

Solving the world's most urgent problems

Research
Excellence
Framework
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The University of Mancheste

Thread

Research The University of Manchester &

beacons b . . Our research has real-world impact and our commitment to social

GLOBAL CHALLENGES 2 responsibility drives us to improve lives across the planet.
MANCHESTER SOLUTIONS

Find out how we're delivering the 's by creating a healthier,
fairer and greener world.

GLOBAL CHALLENGES
MANCHESTER SOLUTIONS

Home / Research / Research beacons

For health, equality
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Solving health, equality and sustainability challenges
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MANCHESTER SOLUTIONS

MANCHESTER
1824

The University of Manchester

TOMORROW LABS
Discover the 19 innovative labs
delivering transformative solutions.
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Congratulations

on 200 years
of contributions to the academic world.
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Making a difference | <
SINCE 1824

Talk

The University of Manchester &
@OfficialUoM

As we launch our bicentenary celebrations this evening, we asked
@bevcraig “What do you hope to see in our joint future?”

Making a difference
SINCE 1824



Research impact

The University of Manchester
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“I've seen an increase In paper\

citations and enquiries about
collaboration from colleagues.”

ﬁ‘l have highlighted the showcase\
during my annual review of my
Royal Academy of Engineering
Research Chair appointment,
which has impressed my

mentor at RAEng and my

\ contact at Rolls-Royce.” /

showcase feedback

ﬁ‘l have used the showcase in reports to\
demonstrate the impact of our work -
for example in the RadNet Strategic
Advisory Board and I will include it in
my ResearchFish submission next
year. I've also shown the web page to

K donors and funders.” /

/“The showcase has been very useful in helping\
to promote our research and provide a
narrative for service users interested in

participating in our ongoing funded projects.”




MANCHESTER

1824

The University of Manchester

Corporate campaigns team

« Directorate of Communications, Marketing and Student Recruitment

Vicky Taylor-Plane Emma Newman Alexandra Gongalves
Corporate Campaigns Coordinator Campaigns Intern (untilJan 2025)

* We work together and collaborate with colleagues from across the University
« Three Faculties — research beacons comms & marketing leads; research comms colleagues; academics
« Platforms - Digital Futures, Sustainable Futures, Healthier Futures, Creative Manchester
« Policy@Manchester, Business Engagement, Social Responsibility, Alumni and the International Office
« Communications Team (inc media relations and social media)
« Student marketing, recruitment and admissions
* Internal communications
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How to get
Involved

M Vicky Taylor-Plane (DCMSR)

» Corporate Campaigns Manager
58 Emma Newman (DCMSR)
4.Y - Corporate Campaigns Coordinator
\@ A Ed Dobson (FSE)
* Energy
« Talk to us
O
 Use the 'Promoting - Biotechnology
your research' toolkit i Kate Tidman (FBMH)
\ Y - Cancer

« Tag yourself on

Research Explorer / Jo D'Angelo (FSE)
keep your prof"e up_ « Advanced materials

to-date (Contact info / LE Louise Elliott (FHUMS)
|mageS) « Global inequalities

‘ Visit the ‘Promoting your research’ webpages



https://www.staffnet.manchester.ac.uk/promoting-your-research/

Promoting your research

The University of Manchester

The University of Manchester

Promoting your research

/A\ Promote your work  Your profile  Influence public policy =~ Research beacons  Training  Tools and resources

We have a suite of online A resource for academics and
resources to help you promote researchers

your researCh and reaCh new Access the tools and support you need to reach new audiences
audiences, including : ‘
presentation materials and
Information about how to access
social media, news and media
relations and international
campaigns support.

Hit the headlines Talking about the University =72 -A

How to generate media coverage Presentational materials and resources Access social media support

To find out more, visit Promoting
your research.

Influence public policy Support for your Share your story

Kake connections inlocsland international visit internally

HEUONS EaNeEEnL Communications support to Make staff and students aware of

promote your research overseas your work

Read more »


https://www.staffnet.manchester.ac.uk/promoting-your-research/
https://www.staffnet.manchester.ac.uk/promoting-your-research/
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