
TO REACH NEW AUDIENCES



WHO
WE
ARE

RUBY LUCY



THE CURRENT SOCIAL MEDIA 
LANDSCAPE

01

THE BENEFITS OF HAVING 
AN ONLINE PRESENCE

02

HOW WE WORK WITH 
RESEARCHERS + EXAMPLES

03

PRACTICAL TIPS AND BEST 
PRACTICE

04

TODAY 
WE’LL
COVER...



UOM ON 
SOCIAL MEDIA



IN THE LAST 6 
MONTHS...

1 MILLION 
IMPRESSIONS

23,000
ENGAGEMENTS



LANDSCAPE 
OF SOCIAL









SOCIAL MEDIA 
IS ALWAYS 
CHANGING...





WHY YOU SHOULD 
HAVE AN ONLINE 

PRESENCE



THE 

BENEFITS

Awareness raising

Collaboration opportunities

Widen your network

Increase pathways to 

citations

Media opportunities

Gain funding



HOW WE WORK 
WITH 
RESEARCHERS



CONTENT

Instagram Reel

TikTok

Corporate style 

video

Carousel photos

Quiz

Poll

Article

Blog

Link post



 Reached 20,000 people

200 responses 1,000 engagements



 Reached 20,000 people

200 responses



MAKING THE 
MOST OF 

SOCIAL MEDIA



YOU DON’T 
NEED TO BE 
ON EVERY 
CHANNEL!



IDENTIFY OBJECTIVES, 
AUDIENCE AND PLATFORMS



HAVE A CONSISTENT 
DIGITAL PROFILE
• Keep it up to date
• Include links to all your social media channels 
• Add your contact details
• Keep content clear and concise



MAKE USE OF 
UNIVERSITY 
RESOURCES
• StaffNet: Promoting research

• Social Media Practitioner eLearning

• Faculty colleagues

• Comms colleagues (us!)

https://www.staffnet.manchester.ac.uk/promoting-your-research/
https://app.manchester.ac.uk/public/Login.aspx?PageRequest=/training/profile.aspx&Query=unitid%3d9469%26parentId%3d4%26returnId%3d4%26returntxt%3dReturn%2bTo%2bSearch%26returnQs%3d%253fterm%253d%2bSocial%2bMedia%2bPractitioner%2526org%253d0&action=timeout


PRACTICAL 
SOCIAL MEDIA 
TIPS



• Film portrait
• Consider your background
• Stabilise your camera
• Good lighting
• Frame yourself properly
• Speak clearly and confidently
• Make use of free design tools like Canva 

and Adobe Express

RELEASE YOUR INNE 
CONTENT CREATOR

R



ADOPT A CASUAL 
AND FRIENDLY
STYLE
• Think about your tone
• The first 3 seconds counts!
• What is the hook?



ENGAGE WITH YOUR 
AUDIENCE

5,370 votes



PHOTOS AND VIDEOS 
ARE KEY

 95,000+ video views

4,900 engagements









THINGS YOU 
CAN DO 
RIGHT NOW



SELF-RECORD ENGAGE CAMPUS OR LAB PHOTOSSELFIES



KEY 
TAKEAWAYS

REMEMBER WHY 
YOU’RE DOING IT

01

VISUAL MEDIA 
IS KEY

02

POST SOMETHING TODAY

04

03

REACH OUT!



THANK YOU!
socialmedia@manchester.ac.uk 

ruby.lowe@manchester.ac.uk 

 lucy.connolly@manchester.ac.uk 

mailto:socialmedia@manchester.ac.uk
mailto:ruby.lowe@manchester.ac.uk
mailto:lucy.connolly@manchester.ac.uk
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