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We protect and enhance our reputation across external media, digital and social spaces, creating content that resonates with audiences and 
makes them feel connected to the University.

  

We communicate the impact and excellence of our research to key audiences to demonstrate the benefits of our research to society, 
enhancing our reputation as a globally influential university.



Media Relations at The University of Manchester 

2024 News 
Reach:

• 184 individual 
press releases 
sent to media

• Appeared in 
6193 pieces 
‘top tier’ 
coverage



The benefits of promoting your research
• Increase interest

• Increase visibility and 
impact

• Improve citations

• Policymaker attention

• Industry engagement

• Interest from other 
researchers



The benefits of promoting your research
• “The press release has been picked up by the UK Parliament and it provided the basis for a set of 

questions to the FDCO Select Committee on Disinformation.”

• “The press release has raised the profile of our work and has appeared on social media. The Altmetric 
score is currently around 60 and online views around 3000. These figures are well above average for 
our discipline.”

• “The key thing is that it is not just public who we engage but other academics and industrialists pay 
attention to news on our webpages and through social media, which they might not see if it is just us 
sharing our papers.”

• “The paper has been downloaded  over 8000 times in two-and-a-half months. In my field, that is 
unprecedented and is surely a consequence of public interest generated through media coverage.”



What we do (and don’t do)
• Publicise research

• Promote teaching and 
learning stories

• Arrange interviews

• Provide ‘expert comment’

• Respond to media enquiries

• Pitch stories and opinion 
pieces

• Lead reputational comms

• Award stories

• Funding announcements

• Advertise events

• Staff appointments

• Project updates
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FBMH 
Research story on 
hearing loss in UK

Press coverage:
Story covered in 18 
top tier outlets

Social 
engagements:
LinkedIn - 9505 
X - 3979



NASA’s OSIRIS-REx mission collected asteroid 
samples which attracted a lot of media 
interest. 

“Jessica Marsh was very helpful, liaising with 
the NASA media teams to publish a press 
release about our involvement with the mission 
to coincide with the sample return. 

“I did 10-12 different interviews, I don’t think 
I’d have known whether I was coming or going 
without Jessica organising everything and 
telling me who I would be talking to at what 
time!”



2021

The paper published by Jamie Woodward was the first to link microplastic pollution with 
wastewater releases



2021

Joe Stafford in Media 
Relations rewrote the 
story to emphasise the 
role of the water 
companies, and pitched 
this to news 
organisations before the 
paper was published…



…which resulted in widespread coverage from BBC News, 
The Guardian, Channel 4 News, BBC Inside Science and 
others



Rt Hon Philip Dunne MP
Chair of Environmental 
Audit Committee

8th July 2021
Environmental Audit Committee
River Windrush catchment

The HOC Environmental Audit Committee then wrote a hard-hitting report 
after contacting Jamie Woodward and meeting him at a research site



The Environment Agency and Ofwat then 
announced a major criminal investigation into the 
activities of the water companies…

…which found that ‘there may have been widespread 
and serious non-compliance with the relevant 
regulations’

The entire investigation is expected to take at least two 
years to complete.

18 November 
2021

12 May 2022





Reacting to the news agenda



Media Training
• Essential media skills –Broadcast TV and 

Radio interview practice

• Storytelling – Bring your research to life

• Message testing – How to grab attention

• Thought leadership/profile raising –
Become a trusted subject matter 
spokesperson

• Social media – How to harness socials



Want to write for The 
Conversation?
- Contact Media Relations



Get in touch

 
Media.relations@manchester.ac.uk

Any questions? 
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