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PGR Course unit outline 2026-27


	Unit code: 
	BMAN80450 Component Unit

	Title:
	Navigating the Publication Process

	Credit value:
	Component Unit of 15-credit BMAN80450

	Semester:
	2

	Course Coordinator name and
contact details:
	Anders Gustafsson
Anders.Gustafsson@bi.no 

	Other staff involved contact details:
	NA

	Pre-requisites
Co-requisites
Dependent course units
Restrictions
	NA

	Course unit overview

	
The goal of the course is to help create an understanding on how to navigate a paper from submission to publication in social science. The workshops will support PGRs in identifying and attending to common mistakes throughout the process. The course is designed around the particular needs of  PGRs who have limited knowledge regarding academic publishing.


	Aims

	Getting to know the fundamentals of publishing papers in a peer-review journal in social sciences.

	Objectives (Learning outcomes)

	On completion of this unit successful students will be able to:
Understand how to structure a paper and how to communicate with editors, area editors, and reviewers in order to maximize the chances of navigating through a publication process. This includes knowledge and some skills of
· Selecting the right journal
· Knowledge regarding specifics of the review process
· How to communicate with editors and reviewers
· How a typical paper is structured and why


	Syllabus content

	
General information of a publication process
What goes where and why in a paper targeting a journal in social sciences
Do’s and don’ts when communicating with editors/reviewers
Writing reviewer comments 

	Methods of delivery

	Lectures/Seminars
	Seminars (10 hours)

	Independent Study
	40

	Total Study Hours

	50

	Reading List

	Pre-reading
Belcher, W. L. (2019). Writing your journal article in twelve weeks: A guide to academic publishing success (2nd ed.). University of Chicago Press.
Core readings
Developing theoretical contributions
Corley, K. G., & Gioia, D. A. (2011). Building theory about theory building: What constitutes a theoretical contribution? Academy of Management Review, 36(1), 12–32.
MacInnis, D. J. (2011). A framework for conceptual contributions in marketing. Journal of Marketing, 75(4), 136–154.
Whetten, D. A. (1989). What constitutes a theoretical contribution? Academy of Management Review, 14(4), 490–495.
Building theory from practice
Jaworski, B. J., & Kohli, A. K. (2017). Conducting field-based, discovery-oriented research: Lessons from our market orientation research experience. AMS Review, 7(1–2), 4–12.
Zeithaml, V. A., Jaworski, B. J., Kohli, A. K., Tuli, K. R., Ulaga, W., & Zaltman, G. (2020). A theories-in-use approach to building marketing theory. Journal of Marketing, 84(1), 32–51.
Gustafsson, A., Holmqvist, J., & Ghanbarpour, T. (2026). An empirics-first approach to problem formulation in service research: an illustration using the Cynefin framework. Journal of Service Management, 1-17.
Conducting literature reviews
Palmatier, R. W., Houston, M. B., & Hulland, J. (2018). Review articles: Purpose, process, and structure. Journal of the Academy of Marketing Science, 46(1), 1–5.
Navigating revision and peer review
Shaw, J. D. (2012). Responding to reviewers. Academy of Management Journal, 55(6), 1261–1263.


	Assessment


	Mode of Assessment
	Length required
	Weighting within unit

	Outline and reflections on a skeleton of a paper (what goes where and why). A letter to the editor. Selection of a journal (motivation required). 

Submission deadline: one month after the course ends
	2000 words





	100%






	Resits: Resubmission of the assignment
	
	


	Feedback methods

	In addition to feedback being provided by peers and the course convenor within the workshop sessions, the assessment task is divided into two so that PGRs will receive feedback from part 1 prior to the submission of part 2, given the second task builds on the first. 

PGRs will receive a link for a course unit evaluation questionnaire after the completion of the course. In addition PGRs are encouraged to provide feedback through emails and conversations at any time. 






	Social Responsibility



AMBS aims for our graduates to develop not only academic and professional skills, but also a sense of social, ethical and environmental responsibility towards the societies of which they are part. Please give details of how social responsibility is addressed in your course unit by highlighting any knowledge or skills that support students’ social and ethical understanding and conduct.

	
The course does not address sustainability per se. We do cover how to be ethical in the research process.










Please indicate by ticking the box(es) below, which specific aspect of SR your module is linked to:

	
	A UN SDGs*
	
	Environmental Sustainability

	
	
	
	

	x
	Other (please specify)
	
	



	
The course will talk about ethical conduct








* If a UN SDG, please note which one by reviewing the list here 

For additional support on how embed SR into your module, please review the resources here:
https://documents.manchester.ac.uk/DocuInfo.aspx?DocID=51837
https://documents.manchester.ac.uk/DocuInfo.aspx?DocID=47017
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