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Important information

Website

• The whole festival is advertised through the following web shortcut 
manchester.ac.uk/myfuturefestival

• Please ONLY use the registration links provided on the website as they 
are bit.ly tracked

• DO NOT copy links directly from Careerslink/Eventbrite as they are not 
accurately tracked

• An FAQ page is available on the same website (right hand side on 
desktop and bottom of page on mobile) 

Official hashtag #MyFutureFestival

Digital screens

• The festival as well as some individual events are scheduled to appear on 
the following digital screens: The Atrium, Main Library, AGLC, AGLC 
screen (exterior), University Place ground floor screens, computer 
clusters.

Facebook events

• All My Future Festival events also appear on the Careers Facebook page
• The registration links are bit.ly tracked

Physical presence 

• PVC banners for the festival will be put up w/c 27th January. Similarly, The 
Fair PVC banners will be put up w/c 3rd February.

• A1 posters for the festival and The Fair will be put up in University Place 
and the Atrium. 

• The Fair stickers will be available. They can be put on any other printer 
collateral. 

• From 28th January there will be a Careers stand in the Main Library. 
Alongside general Careers information, there will also be printed assets 
for My Future Festival.

• The Atrium will have printed assets available w/c 27th January.
• A3 posters are printed in house. If you would like to put up any around the 

University buildings, please contact Zofia/Callum.

http://www.careers.manchester.ac.uk/events/futurefestival/
http://www.careers.manchester.ac.uk/events/futurefestival/faqs/
https://www.facebook.com/pg/yourcareersservice/events/?ref=page_internal
mailto:zofia.rozalska@manchester.ac.uk
mailto:callum.mcavan@manchester.ac.uk


Marketing collateral

My Future Festival design work follows a festival themed approach, this means the headliner events appear on the line-up and all other events are 
promoted via general promotion assets, by linking to their respective registration pages or Facebook events. 

Digital assets

Digital assets include files for the following channels:
Website (incl. My Manchester)
Social media: Facebook, Twitter, LinkedIn, Instagram, WeChat, Weibo
Email marketing

Instagram
11th February - Instagram story @officialuom and a plug for the finalist campaign 
5th March – follow up Instagram story @officialuom to promote any further support and upcoming events

http://www.careers.manchester.ac.uk/events/futurefestival/
https://www.facebook.com/pg/yourcareersservice/events/?ref=page_internal
https://www.dropbox.com/sh/u1kjj638y6uhpaw/AAD_WF58TUaZioz_V_9zGMqta?dl=0


Email communications

The Student Engagement team will send out email campaigns as follows:

29th January - My Future Festival email (all UGs, PGTs, PGRs)
4th February - Finalist campaign (UG finalists) 
6th February - My Future Festival reminder email (all UGs, PGTs, PGRs)
11th February - The Fair (all UGs, PGTs, PGRs)
28th February - Finalist campaign reminder (UG finalists) 

I will contact individuals separately to include My Future Festival in their upcoming email campaigns. 



Sample collateral



Contact information

For communications & marketing queries:

Zofia (zofia.rozalska@manchester.ac.uk)
Callum (callum.mcavan@manchester.ac.uk)

For event queries: 

Anna (anna.lomas@manchester.ac.uk)

For The Atrium/Main Library Careers stand:

Sarah (Sarah.Mallen@manchester.ac.uk)

For the finalist campaign:

Jenny (jenny.sloan@manchester.ac.uk)


