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Making our magazine




Reposition UniLife as an external-
facing magazine complemented
by a digital counterpart, each
with clearly defined and targeted
audiences of key stakeholders
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More than just

a magazine




Our Magazine is an expression of
the spirit of exploration, discovery
and innovation that defines

The University of Manchester.
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Maverick Jreamer

Visionary Inventor



Revolutionary
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Saying more with less



Inspire
and be
inspired

his arm. He smiles warm!
pulls back his headphones as
students and staff stop to shake

acious layouts with striking photography



CHARTING
ASHIFTING

POLITICAL But what was really behind the shift
ANDSCAPE in Britain's politicallandscape?

On
8 May
2015 a new
chapter was written
in British politics. An
outright Tory government, a
purged Liberal Democrat party and
an Opposition left reeling by a question that
confounded the nation’s leading political
pundits in the months that followed:
what went so wrong for Labour?

Experiment with type, shape and colour



At the GDI's heart will be the promotion of social
justice and a very real determination to shape
policies and global conversations that can improve
the lives of the world’s most disadvantaged

One globe,
a world of solutions

The world is changing rapidly = socially, technologically,
envir Ity and ically — bringing with it an
evolution in the field of international development. A new
Institute at the University will bring together some of the
best minds in this area to tackle the inequalities faced by

people across the globe.
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Bold and emotional stock photography



OPINION

What can history teach us

As the migration crisis continues, Dr Tanja
Miiller takes a walk in the footsteps of
German philosopher Walter Benjamin, who
died during the Second World War, to see
what the past can teach us about current

attitudes to those trying to reach a better life.

about migration?

By TANJA R MULLER

metres difference in altitude to overcome -
but there was no other option. It must have
felt like torture to Benjamin, who had a heart
condition and breathing problems. On top of
that he was carrying a heavy dispatch case full
of manuscripts and other documents that he
would not leave,

Dani Karavan in his memory. The monument
consists of a walled-in iron staircase that ends
high above the sea with a glass wall. Walking
the staircase to the end allows a view to the far
horizon, inviting the visitor to imagine their
freedom. But one cannot pass through the
glass — the only route forward is to turn back.
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Print to digital
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magazine

At The University of Manchester, the next
revolution is never far away. In our Summer 2016
issue Professor Danielle George tells us about her
robot orchestra, we celebrate ten years of our

Manch Access Prog) and talk to
Professor Michael Wood about his adventures in
China.
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Working together



THE DIVISION OF
COMMUNICATIONS
AND MARKETING

OTHER
COMMUNICATIONS/
MARKETING TEAMS

THE DIVISION OF
DEVELOPMENT AND
ALUMNI RELATIONS




Next steps...



1.Evaluate
2.Share content
3.Digital before print

4. Further audience research



1. How can we better encourage two-way conversation between the
magazine project team and the wider University?

You might want to think about how we can help you share your

stories with us, as well as how we can help you share some of content we
create with your own stakeholders through your own channels.

2. Should we/how do we take a digital first approach to the magazine?
You might want to think about the frequency (should a digital

version be restricted by publication dates?) and how the

content could be tailored to different stakeholders.

3. How can we evaluate if the Magazine is enhancing

our reputation amongst our key stakeholders?

You might want to think about who our audiences are, how we
research them further and how we measure the Magazine's impact.



