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WHAT IS STELLIFY?

Stellify is a primary University campaign, focused on
articulating the distinctiveness of our student
experience and the unique attributes of our
graduates.
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PROJECT BACKGROUND (1)

University Communications and Marketing Plan

“In partnership with the DSE, articulate the
distinctiveness of our student experience by creating
a named package as a vehicle for communicating the
University-wide opportunities available to all students
here - based around the current HEAR.”

(Actions 7.1b Outstanding learning and student
experience)
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PROJECT BACKGROUND (2)

Objectives:

To create a named package as a vehicle for
communicating the University-wide opportunities
available to all University of Manchester students

To explore the concept of the ‘Manchester Advantage’,
i.e. what is distinctive about a degree from the University
of Manchester?

To explore whether delivering a new Award is an
important element of the Manchester Advantage



MANCHESTER STELLIFY

The University of Manchester

SO WHAT DID WE DO?

« University stakeholder engagement and
consultation

« Evidence based approach - RESEARCH!

« Developed a final proposition (Manchester
Advantage Framework)

« Gained senior colleagues buy in and formal
approval

« Developed a final proposition and name

« Started talking about it from the top down

« Made the campaign highly visible

« Put clear governance in place
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GOVERNANCE AND IMPLEMENTATION

SLT sponsor - Professor Clive Agnew
Manchester Advantage Implementation Group
Stellity Communications sub-Group

HEAR sub-Group

Manchester Leadership Award sub-Group
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WHAT IS STELLIFY?

Activities across the University and Students' Union
that help students develop their own unique
potential and the characteristic of Manchester's
most successful graduates:

1. Embrace learning without boundaries
2. Understand the issues that matter*
3. Make a difference*

4. Step up and lead*

5. Look to the future
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MANCHESTER LEADERSHIP AWARD

Understand the issues that matter - completion of
all three of the Ethical Grand Challenges

Make a difference - Complete 40 hours of verified
volunteering, undertaken for the benefit of the wider
community, supported by the University or the
Students’ Union

Step up and lead - completion of 2 of the following:
Peer Mentor or PASS Leader, Student Rep in School,
University Halls RA/JCR committee
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COMMUNICATIONS TO DATE

Phase one - Roll out

 Creation of campaign creative

 Roll-out of and limited collateral

« Introducing Stellify as a set of actions

« Focus on new undergraduates, and promoting the
Sustainability Challenge

* Introducing staff to Stellify and its aims


http://www.stellify.manchester.ac.uk/
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‘The University of Manchester gives youthe
pportunities to do more and be more. We call

Sustainability Challenge e T
Tuesday. 20 Septombe’ b

Youllbroaden your horlzons and ba inspired by
fresh parspectives, You'l develop confidence
andauthority through hands-cn experiences.
Youll discover focus and purpose by setting
goals and rising to challenges. And you'l realise
your abilty tonfluence and effoct real change,

making apositiveimpact on the Ives of those &%
aroundyou,

‘We are the leaders, the innovators, the
star-makers. Just imagine what you could do.
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WHAT'S COMING NEXT?

Phase two - Building momentum

 Roll-out of campus-wide ambient collateral

« |dentification and creation of Stellify stories

« Development of a physical ‘hub’

« Focus on “Do more, Be more” and the five
attributes

« Production of a messaging and briefing pack for
staff to help them talk about

« Regular updates for students and staff through
Stellify enewsletters


http://www.brand.manchester.ac.uk/visual-identity/stellify/
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to change, or be changed
into a star

EMBRACING LEARNING
WITHOUTY BOUNDARNIES

HANNAH
McLAREN

A v iter itadpang o Canada

Tt was ome of the beat Shinga I'ew ever dore

UNDERSTAND THE ISSUES
THAT MATTEN

OLLIE
THOMSON

) wanted 1o Paore peohe i the way
I napind sl 0 the process,

At ranty was » iy o

" Baerg ey o farrdilar places pecple
and thingn, | had 20 chasce bl bo gt
st ot Drare?

“Imade smazing new friends from lote
of dferent coltures, experienced s
L e
# Laste for Waveling,

oarn from Lhose srvand me.”

e lasrnt how 5o effactively tell a story,
»
for

aaly force you to thisk on pour fest!

“This wupariance as Mude e belivve
I vpandl, and &'y 0if ondy corfiemed
(hat I'fiawe & corver an & B muahar, Det
n o focus ry work on

“Sredying +for ove.

lmh‘»wmw-m

harities and olhar good cownes - 1oty
the wsees that chalenge

theough the Globel Friends
nich L find very 1aA0g ané remwrdiag!”

O sachety.”

The University of Manchester
offers you the opportunity
for true parsonal and
professional change and
growth. We call it Stelify.
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By particigating in sceme of our maet
ectarties. you T be st be brosden your

Bring your uegue Iperk to Manchester -
AN we I Relp you te Bumrats the world.

horizoms, under
HALTO 8 CSrRempn By LTIty MVE
tep vp 1o make s Hference to locel
and ghobel comrerranities.

MAKE A DIFFERENCE
ILYAS
NAGDEE

Brmgr the commurety tegether throsgh
the Rarvadas Tent Praject

“The famaden Tent Project urstes the
commurity over the act of sharng s mes!
= Iowgh TRl it gt 0o Laxchie 5o many

othar lssuns.

“Thes yoar I'm gown Lo be maregng he
whole project for Mancheste
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posng to China to preaent st & conference.
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of the Students’ Unioa
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LOOK TO THE FUTURE
HARRY
NEWTON

A trip to Mew York with the
Gsobal Gradustes cchame

M wes great to e sble o 1es the sights.
bat e mort worthwihde part of my trip
s with
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vy unbewr ity e 10 Temrting.
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Wiy, L3 presast ideas and bring peaple
Morg with me. This role haw really helpes
e understand how mportant it is to see
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Y
COPOr Ly Lhot comes mry wey, Fou won't
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STELLIFY - A CASE STUDY SUMMARY

Sponsor
Evidence
Approval
Visibility
Governance
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WALKING THE TALK

UG student applicants, their parents and schools, will
soon be bombarded with statements about how a
prospective university can offer the extra curricular
opportunities, world-ready skills, and employability
x-factor. But universities have to deliver on this. From

= &
- 3 Manchester to San Diego they are starting to walk E
- - the talk. A big challenge is to package it properly to 2
— -5 resonate both on and off campus. b
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http://thefutureindex.com/
https://www.youtube.com/watch?v=90IyXO1Xwmc
https://www.youtube.com/watch?v=90IyXO1Xwmc
https://www.youtube.com/watch?v=90IyXO1Xwmc

. MAN EEIESTERS
1824

‘ The University of Manchester

,N,STELLIFY

2o DO MORE BE MORE
(L i ®
:"'o.
“a % ‘
2e0N. o -.‘. ®e .
fawe ov® s . Thankyou and questions?
. °
o L
Y .
p stellify@manchester.ac.uk




