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1. Introduction

A great deal of effort goes into communicating with our offer holders - both to give them the key information needed to enable them to make the right choice about where to study, and to share the benefits of studying at The University of Manchester. This takes place across the University, from the Student Communications and Marketing team, to academic Schools and University Marketing and Communications.

This paper outlines when and what is received by offer holders, and the planned schedule for the upcoming recruitment cycle, 2015-16. Please note that in most cases there will be supplementary communications sent by Schools that are not captured here. 

Any enquiries should be directed to studentmarketing@manchester.ac.uk. 

2. Overall schedule of applicant communications 


	Time from when offer is made
	Communication
	Format 

	1 week
	Head of School letter
	Print or email

	1 week (from November onwards when publication is printed)
	Manchester Advantage (Home and international versions) 
Details the benefits of studying at Manchester, including the facilities, city and insight from current students. 
	Print

	2 weeks (from November onwards when publication is printed)
	Living in Manchester guide
Showcases our accommodation and provides need-to-know facts on each type as well as the city and private accommodation. 
	Print

	From December – September
	e-advantage – please see table on pages 3-5
	Email (HTML)

	From February - July
	Manchester calling campaign (international only) – 
Telephone contact between current students and those in overseas markets of the same nationality to answer any questions. *Please note this process is currently under review.
	
Phone

	From April
	Arrival Guide (International and EU)
Essential information specific to international offer holders in order to help them prepare for coming to Manchester
	Print

	From April
	Pre-CAS communications to UF offer holders
	Email

	From May
	Good luck postcard (home and selected international offer holders at present–to be reviewed)
Personalised post card wishing offer holders good luck before their exams
	Print

	From May-August
	Pre-departure visits – visits from International Officers to key overseas markets to give important information
	Face-to-face

	From June
	Welcome pack (home version and international/EU version) – includes:
-Get Ready guide – All the actions needed to get to Manchester and register as a student. Int’l version includes Orientation events
-Manchester Welcome Guide- a calendar of all events taking place over Welcome
-Luggage label (international/EU only)
	Print
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3. Schedule of e-advantage newsletters   
3.1 UG and PGT e-advantages                                                                                                         

	Month
	Date
	Issue home
	Issue – International / EU

	
	
	
	

	Dec 15
	1 Dec
	School e-bulletin
	School e-bulletin

	
	14 Dec
	e-advantage issue 1  
Welcome to the e-advantage, plus
Accommodation
	e-advantage issue 1  
Welcome to the e-advantage, plus Accommodation

	Jan 16
	8 Jan
	School e-bulletin
	School e-bulletin

	
	15 Jan
	e-advantage issue 2 - Student finance
	e-advantage issue 2 -Careers and employability

	Feb 16
	1 Feb
	School e-bulletin
	School e-bulletin

	
	15 Feb
	e-advantage issue 3  
Careers and employability
	e-advantage issue 3  
The city

	Mar 16
	1 Mar
	School e-bulletin
	School e-bulletin

	
	14 Mar
	e-advantage issue 4  
Teaching & Learning 
	e-advantage issue 4 
Finance

	Apr 16
	1 Apr
	School e-bulletin
	School e-bulletin

	
	14 Apr
	e-advantage issue 5  
The city
	e-advantage issue 5–
Teaching and Learning 

	May 16
	2 May
	School e-bulletin
	School e-bulletin

	
	16 May
	e-advantage issue 6
 Campus facilities 
(Fitness and wellbeing, faith) 
	e-advantage issue 6 

Campus facilities 
(Fitness and wellbeing, faith)

	Jun 16
	1 Jun
	School e-bulletin
	School e-bulletin

	
	14 Jun
	e-advantage issue 7 
Prepare for your results
	e-advantage issue 7 
Prepare for your results

	Jul 16
	1 Jul
	School e-bulletin
	School e-bulletin

	
	14 Jul
	e-advantage issue 8 
Getting involved (Students’ Union, societies and social responsibility)
	e-advantage issue 8 
Getting involved (Students’ Union, societies and social responsibility)

	Aug 16
	8 Aug
	Confirmation and Clearing special
	Confirmation and Clearing special

	
	22 Aug
	e-advantage issue 9 - Get Ready
	e-advantage issue 9 - Get Ready

	
	26 Aug
	School e-bulletin
	School e-bulletin

	Sept 16
	1 Sept
	e-advantage issue 10- Welcome
	e-advantage issue 10 – Welcome 
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Discover a new approach to learning

Soon you'l be leaving school or college and embarking on a new and exiting learning
experience at university. Youll find that the way you lear and study will probably be
different from what you're used to, and you'l be expected to do a lot of independent
learning. But don't worry. At The University of Manchester, you'l always be supported.

We work in partnership with you to help you develop your learning technique and make

the most of the opportunities available. We give you as much flexibility as possible so
you're able to study in the way that is most productive for you.
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Hi Cornelia

Make every penny count.

th fees, accommodation and the extra money you'll spend if it's your first time
living away from home, you might be concerned about managing your money once
You get to university.

Try not to worry - you don't have to pay fees up front, and there’s lots of financial
support available from the government and from The University of Manchester

The government will soon be accepting applications for tuition fee loans, maintenance
loans and maintenance grants - apply from 26 January.

As a student, Manchester is one of the cheapest cities in the UK, and with tips from
current students, we hope you'll find lots of ways to make your money go further
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Segmentation

Please note, there are up to six different versions of each e-advantage, depending on the topic – for example finance would have to be segmented very specifically to each different audience. The six audiences are:

· Home UG

· Home PG

· EU UG

· EU PG 
· International UG
· International PG
There is also a separate Postgraduate Research e-advantage. Please see next page.


3.2 Postgraduate Research e-advantage schedule


There is a separate PGR schedule, as fewer issues are sent per year. 2014-15 was the first cycle where a standalone PGR e-advantage was sent, and due to its success will be repeated for 2015-16. 

As this is a new concept, we are not directing Schools to do the same, although this would only be of benefit if there is resource. Please talk to the Student Communications and Marketing Team if you wish to create a school-level PGR e-newsletter and we will try to provide some guidance if needed.

	Month
	Topic

	
	

	Dec 16
	Your research journey starts at Manchester - Funding, accommodation and the city

	Mar 16
	Your research experience

	May 16
	Make a difference at Manchester

	June 16
	Reach your potential at Manchester

	Sept 16
	Welcome to The University of Manchester


[image: image5.png]View online

Hi Cornelia
We want you to feel at home
It's never too early to start thinking about where you will live during your studies. Now

that you have an offer to study at Manchester you can apply for University
accommodation - you don't need to wait until you make your final decision.

University accommodation offers some unique benefits. You'l be part of an unparalleled
community atmosphere and have key learning resources on your doorstep, including
libraries and computer clusters. You'l also have peace of mind, with CCTV, 24-hour
security, swipe card access and on-site welfare support.

‘The competitive cost of our accommodation also includes contents insurance, interet.
connection and utilty bills, so you won't et stung by unexpected costs.

As one of the largest student cities in the UK, there’s plenty of accommodation at the
University and across the city. We hope you'l be comfortable in your new home,
wherever you choose to livel

Our accommodation
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4.2 Appendix 2 - e-advantage examples




4.3 Appendix 3 - e-advantage headline statistics – UG and PGT
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4.4 Appendix 3 - e-advantage headline statistics - PGR
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4.1 Appendix 1 – Conversion communications timeline
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