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What is media relations? 

Media relations involves working with the media for the purpose of informing the public of an 

organisation’s mission, policies and activities in a positive and consistent manner to enhance its 

reputation and brand. 

 

Typically, this means liaising directly with professionals responsible for producing the news in the 

mass media with the goal of maximising positive coverage without paying for it directly through 

advertising. 



 

 

 

 

What does the media look like? 
 

Print – Broadcast – Online - Social 



How do we target the media? 

Proactive media relations 
 
•The traditional press release 

 

•Tracking (even setting) the news agenda 

 

•Social media and new media platforms 

 

Reactive media relations 
 

•Finding expert commentary 

 

•Producing statements on difficult stories 



When to contact media relations 

You have a story that passes the ‘So what?’ test 

 
•Research or news that you think will interest the public 

•Your area of expertise is in the news 

•You have heard about a student that has done something extraordinary 

 

A journalist contacts you directly 
 

•If you are not confident dealing directly with the media take some details: 

 -  Name, contact details and name of media outlet 

 -  Nature of the enquiry 

 -  Deadline 

 -  Tell them someone from the Media Relations team will call them shortly 

 -  Contact Deborah or Kath or call 58258/ email    

 press@manchester.ac.uk  
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Why contact media relations 

 

 
• Impact / audience 

 

• Profile 

 

• International, national and targeted media coverage and 

visual content 

 

• Journalists 

 

• Social media channels 

 

• Training/ toolkits 



 

 

 

 

What does success look like? 
 





 

 

 

 



 

 

 

 



How can you help us? 

• Let us know of newsworthy research in good time. 

 

• Suggest working with media relations to academics or point them to training or 

toolkits. 

 
 

 

 

What do we need from academics? 

• Let us know as soon as a paper is accepted so we can prepare content 

 

• Availability for interview 

 

• Let us know if you need training / advice 

 

• Listen to our advice 



The media relations team 

Aeron Haworth - Senior Media Relations Officer 

•Corporate affairs; engineering; materials sciences 

 

Kath Paddison - Media Relations Officer (part time) 

•Language, linguistics, cultures; Law 

 

Deborah Linton - Media Relations Officer (part-time) 

•Social sciences; Environment, education and development 

 

Sam Wood - Media Relations Officer (part-time) 

•Physical sciences; Earth, atmospheric and environmental sciences 

 

Jamie Brown - Media Relations Officer 

•Medical and human sciences 

 

Morwenna Grills - Media Relations Officer (part-time) 

•Life sciences; bioethics 

 

 



Other media and communications contacts 

Michael Addelman – Communications and Marketing Manager 

•British Election Study 

 

Dan Cochlin – Communications and Marketing Manager 

•Graphene, 2D materials 

 

Kate McNamee – Head of Central Marketing and Communications 

•MBS 


