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                 RECOGNITION AWARD
                 Application Guidance Notes
1. INTRODUCTION
With encouragement from the funders of Higher Education and initiatives such as the Beacons for Public Engagement [1], South East Coastal Communities [2], Urban Regeneration Making a Difference [3], Connected Communities [4] and more recently Research Council UK’s Concordat for engaging the public in research [5] and the RCUK’s Catalysts call [6], there is a stronger commitment to and recognition of the value of public engagement. Many Universities, including the University of Manchester [7], The University of Salford [8] and Manchester Metropolitan University [9] have their own institutional engagement strategies and have signed the National Coordinating Centre for Public Engagement’s Manifesto for public engagement [10].

Alongside global networks of Community-University partnerships [11, 12, 13], the Manchester Beacon also recognises the value of working in partnership with communities. The Manchester Beacon for public engagement [14] is now inviting applications to the Recognition Awards until Friday 21st October 2011, 12pm. Applications received after that date will not be considered.
The awards aim to:

1. Recognise the value of mutually beneficial Community-University Partnerships. 

2. Support the development of Community-University partnerships.

3. Encourage knowledge sharing and learning between Community-University partnerships and networks.
Awards of £250 (new), £750 (emerging) and £1500 (established partnerships) are available to support the above aims until 31 January 2012. Beyond 2012, community-university partnerships are encouraged to connect with the National programme, which continues until 2014. 
2. WHO CAN APPLY
· Mutually beneficially community-university partnerships established for upto 2 years or more. 

· Community-University not-for-profit partnerships. 

· Partnerships with for-profit businesses are NOT eligible.
3. AWARDS CRITERIA 

To be considered for a Recognition award the community-university partnership must:

1. Be an existing not-for-profit community-university partnership, new (<6 months), emerging (6 months or more) or established (2 years or more).
2. Demonstrate mutual benefit for community, university and target audience(s). Benefits might include gaining new knowledge, skills and experience, research publications, and securing new funding.
3. Demonstrate evidence of co-production (e.g. co-creation of knowledge, co-design, co-delivery of activities and co-attribution).
4. Indicate partnership development activities that align with Manchester Beacon objectives and priorities (see Appendix) and the relevant university engagement strategy.
5. Show willingness to share knowledge and learning to inform future support for higher education and the third sector to work together in partnership to make a difference to the public.
6. Demonstrate a commitment to sustaining the partnership beyond the award period e.g. securing additional funding, embedding within research, teaching, faculty or school plans.
7. Partnerships that make a difference to Greater Manchester residents living in areas identified as socio-economically deprived.

4. Completing the application form
Partnership details: Provide full contact details for a named representative from each partner organisation. Please designate one person as the point of contact for liaising with the Manchester Beacon.
1. Partnership aims: describe the aims of your partnership, how they are being achieved and each partner’s role in delivering the aims.
2. Evidence of impact: describe and provide evidence of the difference the partnership is making to each partner and its target audience. Don’t forget to tell us who the target audience is and how your partnership meets their needs.
3. Partnership development: tell us how you’d spend the award if successful. Use the partnership checklist to consider where you might need support to develop your partnership further [15]
4. Example partnership activity: tell us about a forthcoming event your partnership is running – include details on the Beacon website so that we can sign up and promote it widely [14]
5: Learning, sharing and sustainability: As part of Manchester Beacons remit to support culture change, participants are encouraged to share learning and support the future sustainability of Community-University partnerships, by becoming part of wider networks, levering addition funding, providing in-kind or match funding and generally adding wider value. Please confirm your commitment.
Closing date to receive applications: 12pm on 21 October 2011. Applications must be signed. Please email a copy of your application to beacon@manchester.ac.uk.  Applications received after this deadline will not be considered. Hard copies can be sent to the Manchester Beacon office. 
5.  Shortlisting and interview panel
Applications will be shortlisted according to the selection criteria by senior university staff and external panellists with an understanding of working genuinely with communities. All applicants will be invited to contribute to a Community-University resource and the Manchester Beacon summit on the 17th November 2011 where the awards will be announced. Awardees and other applicants will be invited to get involved in the final celebration event of the Manchester Beacon on the 19th January 2012.
6.   RECOGNITION Awards Timescale
	Applications open
	21 September 2011 

	Applications close
	12pm, 21 October 2011

	Contribution to Community-University resource
	By 11th November 2011

	Short listing and panel review 
	By 11th November 2011

	Manchester Beacon summit awards presented
	17th November 2011

	National Beacon conference (optional)
http://www.publicengagement.ac.uk/news-and-events/events/engage-2011-making-impact 
	29th – 30th November 2011

	Manchester Beacon celebration event and launch of Community-University partnerships resource
	19th January 2012


7.  Further help and support
      For help and support with your application contact an Engagement manager. Further support will be provided to develop your partnership development plan if awarded.
The University of Manchester: suzanne.spicer@manchester.ac.uk 0161 306 1591
The Manchester Metropolitan University: Sam Gray s.gray@mmu.ac.uk 0161 247 3429
The University of Salford: Linda Richings L.M.Richings@salford.ac.uk 0161 295 4494
Community: Erinma Ochu beacon@manchester.ac.uk 0161 306 1591
8.  RELEVANT LINKS

[1] Beacons for Public Engagement: www.publicengagement.ac.uk 

[2] South East Coastal Communities: http://www.coastalcommunities.org.uk/ 

[3] Urban Regeneration Making a Difference: http://www.northumbria.ac.uk/sd/central/rbi/stratpro/urbanreg/ 
[4] Connected Communities: http://www.ahrc.ac.uk/FundingOpportunities/Pages/connectedcommunities.aspx 

[5] Research Council UK Concordat for engaging the public in research: http://www.rcuk.ac.uk/per/Pages/Concordat.aspx 

[6] Research Council UK Catalysts call: http://www.rcuk.ac.uk/per/Pages/catalysts.aspx 

[7] The University of Manchester 2015 goals: http://www.manchester.ac.uk/aboutus/facts/vision/2015document/ 

[8] The University of Salford Strategic Plan: http://staff.salford.ac.uk/transforming/ 

[9] Manchester Metropolitan University Public Engagement strategy: http://www.mmu.ac.uk/policy/policy.php?id=56 

[10] NCCPE Manifesto for Public Engagement: http://www.publicengagement.ac.uk/why-does-it-matter/manifesto 

[11] Talloires Network: http://www.tufts.edu/talloiresnetwork/ 

[12] Community University Partnerships Network: http://cuppcop.ning.com/ 

[13] Enhancing North-South Cooperation in Community-University Engagement: http://pascalobservatory.org/pascalnow/pascal-activities/news/enhancing-north-south-cooperation-community-university-engagement-c 

[14] Manchester Beacon: http://www.manchesterbeacon.org 

[15] Partnership health check: http://www.lgpartnerships.com/howhealthy.asp 
APPENDIX: Manchester Beacon Priorities and Objectives

1. Behavioural change

· Public engagement is encouraged, valued and supported 

· Change public perceptions of universities and make them more accessible for communities and the general public 

2. Levels of engagement

· Increasing the relevance of institution activity and connectivity with communities 

· Improve opportunities for sustainable two-way learning

3. Partnerships and collaboration

· Develop deeper partnership working across the Beacon partners and with the community.
1
Join the Manchester Beacon community online to share events, projects and resources www.manchesterbeacon.org

