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UNIVERSITY OF MANCHESTER

PROGRAMME APPROVAL:  MARKETING INFORMATION FOR POSTGRADUATE TAUGHT PROGRAMMES

This form should be completed for new Postgraduate Taught programmes or pathways as part of the approval process (NPP1).  The information will be used to promote the new programme on the University website. Please bear this in mind and provide summary text that would be attractive to an external audience – highlighting unique features of the programme, overall purpose, skills training provided etc.
Schools are advised to review this marketing form after completion of NPP2 to ensure the information provided continues to be applicable.

Further information about the content of this form can be provided by the University PG Recruitment Officer and the Faculty Quality Administrator.

Field marked ‘*’ are compulsory, all others are optional. You are encouraged to provide significant detail as the descriptions will form the basis of the University listing – the first introduction to the programme for the majority of potential applicants.
	Section 1.1: Basic Information Fact File 

	Faculty*
	

	School*
	 

	Course Title*

	

	Qualification Awarded*

(Underline all available entry points)

	Masters Full time

PG Dip Full time

Pg Cert Full time


	Masters Part time

PG Dip Part time

PG Dip Part time

	Duration*
(please list for each qualification and mode of study)
	(40 characters including spaces)

	Subject Area* 

	

	Related subject areas/programmes


	


	Section 1.2: Contact details – please note these are details that will be published under the course listing on the website.

	Related website*
	

	Contact email*
	

	Contact telephone*
	

	Contact fax
	


ENTER ENTRY REQUIREMENTS FOR THIS COURSE IN THE FIELDS BELOW:
	Section 2: The Entry Requirements

	Entry requirements*
(please list for each qualification and mode of study)
	(2000 characters including spaces)

	Fees*
(please list for each qualification and mode of study)
	‘Short version’ (1000 characters including spaces)
Home/EU Fee
International Fee



	
	Additional course fee information 

(2000 characters including spaces)



	English Language requirements*
	(1000 characters including spaces)

	Details of funding opportunities available
	Scholarship/ Sponsorship Summary
(2000 characters including spaces)

	
	Scholarship/ Sponsorship full details
(2000 characters including spaces)

	How to apply*

	(2000 characters including spaces)


	Section 3 : About the Course + Course Content – bold items considered significant


Please complete all relevant fields for the course or state not applicable:
	Course Description (Full)*

	(3000 characters including spaces)

	Course Aims*
	(2000 characters including spaces)

	Course Overview* (Module Details)
	(2000 characters including spaces)

	Course content in Year 1*

	(2000 characters including spaces)

	Course content in Year 2

	(2000 characters including spaces)

	Course content in Year 3

	(2000 characters including spaces)

	Special Features*
	(2000 characters including spaces)

	Career Opportunities*
	(2000 characters including spaces)

	Accrediting Associations
	(1000 characters including spaces)

	Associated Organisations
	(500 characters including spaces)

	Course Collaborations 
	(1500 characters including spaces)

	Additional Course Information
	(2000 characters including spaces)

	Related research*
	(2000 characters including spaces)

	CPD Opportunities
	(2000 characters including spaces)

	Open days
	(2000 characters including spaces)

	Number of places/ applicants*
	(500 characters including spaces)

	Student opinions
	(2000 characters including spaces)

	Study details: Teaching and Learning*
	(2000 characters including spaces)

	Study details: Progression/ Course work and assessment*
	(3000 characters including spaces)

	Study details: Facilities*
	(2000 characters including spaces)

	File Upload
	Course/departmental brochures and other marketing materials can be added to the course profile that potential applicants can then download.

These should be in PDF or Word format and submitted along with this form. 


	Section 4 : Selection Criteria – bold items considered significant


Please complete all relevant fields for the course or state not applicable, the detail here is not essential but will be useful to reduce course queries from potential applicants:

	Advice to Applicants

	(2000 characters including spaces)

	How Apps are considered*
	(2000 characters including spaces)

	Non-Academic Criteria*
	(2000 characters including spaces)

	Interview Requirements
	(2000 characters including spaces)

	Returning to education/CPD Opportunities
	(2000 characters including spaces)

	Aptitude Test Requirement
	(2000 characters including spaces)

	Fitness to Practice
	(2000 characters including spaces)

	Criminal Records Bureau Check
	(2000 characters including spaces)

	Deferrals*
	(2000 characters including spaces)

	Re-sit applicants
	

	Multiple sitting applicants
	

	Transfers
	(2000 characters including spaces)

	Portfolio Requirements
	(2000 characters including spaces)

	Overseas (non UK/EU) Applicants
	(2000 characters including spaces)

	
	


	Final Steps and Additional Information


Once the proposal has been approved in principle, this form should be forwarded to the School Officer responsible for the promotion of programmes and the individual (if not the same) responsible for the maintenance of the Campus Solutions publishing plans.
Notes for School Officers responsible for inputting information into the web publishing module in Campus Solutions:
1) Please remember that a programme will NOT automatically appear on the online application form when it is published to the web. You will also need to email cs.admissions@manchester.ac.uk with the programme number, plan number and marketing URL to request this.
2) Please note funding information can be added to the funding sources module in campus solutions. This will is then appear on the University’s searchable funding guide (http://www.manchester.ac.uk/postgraduate/funding/search/) and can also be added to the course profile.
For further information on setting up new postgraduate programmes in Campus Solutions please contact Marieke Clegg, the Student Marketing & Communications Officer (marieke.clegg@manchester.ac.uk).









