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WHAT IS STELLIFY?  

Stellify is a primary University campaign, focused on 
articulating the distinctiveness of our student 
experience and the unique attributes of our 
graduates.  



PROJECT BACKGROUND (1)  

University Communications and Marketing Plan 
 
“In partnership with the DSE, articulate the 
distinctiveness of our student experience by creating 
a named package as a vehicle for communicating the 
University-wide opportunities available to all students 
here – based around the current HEAR.” 
 
 
(Actions 7.1b Outstanding learning and student 
experience) 



PROJECT BACKGROUND (2)  

Objectives: 
 
To create a named package as a vehicle for 
communicating the University-wide opportunities 
available to all University of Manchester students 
 
To explore the concept of the ‘Manchester Advantage’, 
i.e. what is distinctive about a degree from the University 
of Manchester? 
 
To explore whether delivering a new Award is an 
important element of the Manchester Advantage 
 
 



SO WHAT DID WE DO? 

• University stakeholder engagement and 
consultation 

• Evidence based approach – RESEARCH! 
• Developed a final proposition (Manchester 

Advantage Framework) 
• Gained senior colleagues buy in and formal 

approval 
• Developed a final proposition and name 
• Started talking about it from the top down 
• Made the campaign highly visible 
• Put clear governance in place 



GOVERNANCE AND IMPLEMENTATION  

• SLT sponsor - Professor Clive Agnew  
• Manchester Advantage Implementation Group 
• Stellify Communications sub-Group 
• HEAR sub-Group 
• Manchester Leadership Award sub-Group 

 



WHAT IS STELLIFY?  

Activities across the University and Students' Union 
that help students develop their own unique 
potential and the characteristic of Manchester's 
most successful graduates: 
 
1. Embrace learning without boundaries 
2. Understand the issues that matter* 
3. Make a difference* 
4. Step up and lead* 
5. Look to the future 



MANCHESTER LEADERSHIP AWARD  

Understand the issues that matter - completion of 
all three of the Ethical Grand Challenges 
 
Make a difference - Complete 40 hours of verified 
volunteering, undertaken for the benefit of the wider 
community, supported by the University or the 
Students’ Union 
 
Step up and lead – completion of 2 of the following: 
Peer Mentor or PASS Leader, Student Rep in School, 
University Halls RA/JCR committee 



COMMUNICATIONS TO DATE  

Phase one – Roll out 
 

• Creation of campaign creative 
• Roll-out of student microsite and limited collateral 
• Introducing Stellify as a set of actions 
• Focus on new undergraduates, and promoting the 

Sustainability Challenge 
• Introducing staff to Stellify and its aims 

http://www.stellify.manchester.ac.uk/




WHAT’S COMING NEXT?  

Phase two – Building momentum 
 

• Roll-out of campus-wide ambient collateral 
• Identification and creation of Stellify stories 
• Development of a physical ‘hub’ 
• Focus on “Do more, Be more” and the five 

attributes 
• Production of a messaging and briefing pack for 

staff to help them talk about Stellify 
• Regular updates for students and staff through 

Stellify enewsletters 

http://www.brand.manchester.ac.uk/visual-identity/stellify/






STELLIFY –  A CASE STUDY SUMMARY  

• Sponsor 
• Evidence 
• Approval 
• Visibility 
• Governance 

 



Future Index       Stellify IB 
    

http://thefutureindex.com/
https://www.youtube.com/watch?v=90IyXO1Xwmc
https://www.youtube.com/watch?v=90IyXO1Xwmc
https://www.youtube.com/watch?v=90IyXO1Xwmc


 
  Thank you and questions? 
 
 
 
 
  stellify@manchester.ac.uk 
 
 
 


