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FISH TANK
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PLANNED, ORGANISED  

AND RAN EVENTS

 
  PEOPLE IN THE  
POLICY@MANCHESTER  
TEAM MADE IT HAPPEN

4
6

30

LITRES
75 

TWITTER USERS  
CONTRIBUTED TO  

#POLICYWEEK

 TWEETS (UP 62% ON 2014)

SUBSEQUENT  
ARTICLES,  
BLOGS  
AND  
PODCASTS  
GENERATED 

PERISCOPE BROADCASTS 
REACHED 250 PEOPLE

A POTENTIAL  
TWITTER  
REACH OF PEOPLE

20 

3

816

3,412
1,468,732

79%

WHAT DID ATTENDEES THINK?
SAID THE EVENT 
THEY ATTENDED 
WAS EXCELLENT 
OR VERY GOOD   
(UP FROM 70% IN 2014).

RATED THE  
HELPFULNESS OF STAFF 
THEY ENCOUNTERED  

AS EXCELLENT  
OR VERY GOOD

RATED THE 
CONTENT OF 
THE EVENT AS 
EXCELLENT OR 
VERY GOOD

RATED THE SPEAKERS 
AS EXCELLENT OR 

VERY GOOD

AGREED THE  
EVENT WAS 
INTERACTIVE  
AND ENGAGING

81% 

83% 80%
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SAID THEIR  
PRIMARY REASON  
FOR ATTENDING  

WAS TO  
GAIN KNOWLEDGE  
OR INFORMATION

OF THOSE PEOPLE,  
83%  

SAID THEY GOT  
WHAT THEY WANTED  

FROM THE EVENT

PEOPLE  
SAID THEY MADE 
USEFUL CONTACTS

SAID THEY ARE  
LIKELY TO TAKE PART  
IN OTHER POLICY-RELATED 
EVENTS AND INITIATIVES 
ORGANISED BY THE 
UNIVERSITY

77%

1IN3

91%

* Online surveys sent to 2,323 event registrants w/b 23 November 2015. 276 complete or semi-complete responses were received.

86%


